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Welcome Letter from Mark Jarman-Howe, Chief Executive 

Dear Candidate 

This opportunity has arisen at an exciting time in our journey at St Helena. We have proven our resilience 

and adaptability over the last couple of years by outperforming our own expectations financially and in 

terms of the positive social impact delivered. We know we have firm foundations, and we are now impatient 

to push on and deliver our ambitious plans. 

Already the lead organisation for palliative and end of life care in our area, we want to extend our reach and 

services to also become a key provider of complex frailty and dementia care. We are exploring moving to a 

new site and taking the opportunity that presents to develop business cases for new ventures that could be 

co-located with existing services.  

We operate two very successful B2B lottery partnerships delivering lotteries for other hospices and charities 

across the country. We have recently launched a new home care service in partnership with a national 

franchisor. We have a growing retail arm, with an increasing online presence. We also have a well 

established and successful fundraising operation. We want to build on this success and diversify even further. 

You will be joining a reshaped and strengthened senior management team in what will be a new role, 

including working with colleagues in new Commercial Director and Director of Finance & Governance roles. 

We have an engaged and supportive Board of Trustees, and you will find us a friendly, proactive, and 

empowering organisation to work for. 

We are not looking for a typical charity Marketing Director (if there is such a thing), and indeed you do not 

need to have any previous experience of working in a voluntary sector or not for profit organisation to 

apply. It may even be an advantage if you do not.  

We want someone with substantial experience in a commercial environment who will use their broad set of 

marketing skills to ensure we clearly articulate our strategic direction, our ambition, and our offer through 

effective brand management and messaging to customers, supporters, and partners. Someone who is 

motivated by our social purpose, but who will help us develop and implement new ways of thinking, identify 

new customer insights and business opportunities, and deliver more joined up working and resource 

utilisation across the group.  

You will have charisma, an ability to help others see the bigger picture, an understanding of the potential of 

digital, an affinity for data and customer intelligence, and a passion for sharing your knowledge and 

experience with colleagues. 

This opportunity would suit someone with varied business and multiple industry/sector experience who is 

looking for a new challenge in a community focused and social purpose led organisation. Someone with a 

proven ability to deliver at a senior level, or with very clear potential to do so, who is excited by the 

opportunity to help us grow and evolve into an organisation which could look very different in a few years’ 

time. 

Thank you for your interest in the role of Director of Marketing at St Helena. 

Mark Jarman-Howe 

Chief Executive, St Helena  
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Overview 

St Helena provides specialist palliative and end 

of life care to local people facing incurable 

illness in north east Essex, supporting them, 

their families, friends and carers.  

We provide individual care and total support 

wherever it is needed; at home, over the phone 

with our 24/7 advice line, and at the hospice. 

We also help adults in north Essex to cope with 

grief following the death of a loved one, 

regardless of where or how they died. 

We reach out to members of our community, helping them make their own choices and live with dignity. By 

focusing on their physical, emotional and spiritual needs, we aim to bring comfort and relief to all those who 

need it, offering the people of northeast Essex individual care and total support, regardless of their diagnosis 

or personal circumstances. 

We rely heavily on the help and generosity of our fundraisers, donors and volunteers. Without them we 

wouldn’t be here. 

Our ambition 

We want more people to have dignity and choice at the end of life.  

Our priorities 

Providing excellent personalised care to more people in hospice beds and in their home 

• Helping life go on in the face of dying, death and bereavement 

• Reaching out based on need, regardless of diagnosis or circumstances 

• Empowering people to plan ahead, share their choices and achieve their wishes 
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St Helena is a member of the North East Essex Health & Wellbeing Alliance, a collaborative partnership of 

local authority, NHS, health, and voluntary organisations, working together to improve the health and 

wellbeing of our communities. Find out more on the North East Essex Health & Wellbeing Alliance website. 

 

 

 

10  Reasons to work for St Helena

https://www.nee-alliance.org.uk/
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Impact  

Every year we care for more than 3,900 local people facing incurable illness and bereavement.  

To read some of our impact stories, please click here.  

 

Our future impact 

Looking to the future, we want end of life care to be better for everyone across north east Essex, regardless 

of where they live, how old they are, or their diagnosis.  

At St Helena we recognise that others have an essential role to play in good palliative and end of life care so 

we embrace partnership working; and to get the most from this we will provide leadership and coordination 

on behalf of our population.  

Karen Chumbley is a GP and North East Essex Health and Wellbeing Alliance lead for end of life care. She 

said: “The Alliance is adopting a population approach to end of life care in north east Essex, which aims to 

see all health and social care professionals sharing resources, using them wisely; and working together to 

improve outcomes and give the right kind of end of life care to everyone locally.  

“We asked local people what is important to them, and from this we have set the outcomes we want to 

deliver over the coming years to ultimately give individuals nearing the end of life, choice around their care. 

To do this we are increasing accountability and sharing the responsibility amongst all those involved in 

caring for people at the end of life, whether they’re in the hospice, in hospital, at home, in a care home, or 

on the streets.”  

Over the coming years St Helena will continue to explore new ways to provide our care and support to more 

local people. This will include increasing the scope and reach of our domiciliary care and community 

services, developing a new compassionate 

community programme working with 

community groups and voluntary 

organisations, and making sure our facilities 

are sustainable and future-proofed.  

Further Information 

◼ Impact Report 20/21  

◼ St Helena Hospice Magazine  

 

  

https://www.sthelena.org.uk/news-and-stories
https://protect-eu.mimecast.com/s/c6s8CAnJVsnvlqxsGIg9H?domain=sthelena.org.uk
https://protect-eu.mimecast.com/s/lTf7CBgKWiMgR2xC6VB3p?domain=sthelena.org.uk
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Job Description  

Job Overview 

Job Title Director of Marketing  

Department Senior Management Team 

Location Myland Hall, Colchester 

Reports to Chief Executive  

 

Key Working Relationships 

• Chief Executive 

• Senior Management Team 

• Chair of Income Committee 

• Board of Trustees 

• Departmental managers 

 

• Counterparts in other hospices and local 

health system 

• Local marketing community 

• Supporters 

• Staff and volunteers 

• Commercial, corporate and VCSE partners 

 

Key Priorities 

• Lead the development and delivery of marketing strategy for the group ensuring clear, 

compelling, and effective messaging tailored to key audiences that support delivery of the 

organisation’s charitable and strategic objectives. 

• Lead the brand strategy and brand marketing plan for the group, ensuring policies and 

processes are in place to achieve compliance with brand guidelines. 

• Develop and execute new propositions and campaigns to raise the profile and reputation 

of St Helena. 

• Lead the communications and engagement strategy for the group with all key external 

and internal audiences developing the frameworks and relationships that are integral to 

effective collaboration and maximizing the synergy between different elements of the 

group. 

• Lead digital innovation and strategy across all areas of the organisation. 

• Oversee the development and delivery of all capital and revenue fundraising activities for 

the charity. 

• Develop the effective and joined-up use of business information, data, and customer 

insights across all areas of the organisation. 

• Provide advice to the Chief Executive, Senior Management Team (SMT), Treasurer and 

Board of Trustees on all strategic matters relating to marketing, reputation, 

communications, branding, fundraising, and supporter, staff, and volunteer engagement. 

• Ensure the effective management and coordination of the group’s marketing and 

communications activities, collateral, and resources. 

• Develop, agree, and deliver budgets and business plans for all departments in your 

directorate.  

• Provide marketing analysis and support for new strategic initiatives and business cases, 

including identifying opportunities for new services, products, and ventures. 
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• Be an engaged and active participant in the Senior Management Team in relation to 

corporate leadership and the wider life and values of the organisation. 

 

Duties & Responsibilities 

Strategic 

• To work with the Chief Executive, SMT and departmental managers to prepare business 

plans and to provide a viable marketing strategy for long term multiyear planning. 

• To manage and regularly update the charity’s marketing, communications (including 

digital and social media) and PR strategy.  

• To develop a brand strategy that reflects the wider strategic objectives of the group and 

the corporate structure. 

• To develop and deliver an organisational wide digital strategy that ensures integration 

with the local health and care system, and where appropriate with business and 

commercial partners. 

Corporate 

• To be an engaged and active member of SMT and work cooperatively with colleagues to 

roll out group and charity-wide initiatives. 

• To positively and professionally represent the organisation, Chief Executive and SMT 

internally and externally as required acting in the best interests of the charity. 

• To forge positive working relationships with peers in partner organisations and with key 

stakeholders. 

• Build and maintain networks within the marketing community. 

• To prepare and present papers to the Board and committees as necessary, particularly 

working closely with and supporting the Chair in relation to the work of the Income 

Committee. 

• To cultivate and steward key relationships with major donors, community groups, and 

corporate partners. 

• Develop, seek approval for and achieve Marketing KPIs. 

Operational 

• To provide marketing, communications, and fundraising leadership and support to capital 

projects and significant business developments. 

• To lead the internal communications strategy and contribute to staff and volunteer 

engagement. 

• To manage all media relations activity for the group and charity. 

• To manage the customer and supporter relationships function, ensuring effective 

development and utilisation of CRMs and linked datasets. 

• To oversee the organisation’s business intelligence function supporting the needs of all 

teams and developing a culture and skills that embed the effective use of data and 

insights across all teams. 

• To develop the customer, supporter, and donor journeys. 

• To deliver agreed capital and revenue fundraising targets. 

• To deliver agreed sales targets and ensure processes are in place to identify and follow up 

potential leads. 

• To lead the business intelligence, data, reporting and insights work for the group. 

• To oversee the strategic development and optimisation of the group’s website, digital 

platforms, and social media presence. 
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• Provide design and production support for marketing materials and collateral for the 

charity’s services and group commercial activities. 

Managerial 

• To ensure the recruitment and effective performance management of marketing, 

communications, digital, customer relationships, and fundraising department staff, 

including regular supervision, coaching, appraisal, training, and development in line with 

agreed policies. 

• To work within the charity’s operational framework of delegated authorities, financial 

management and decision making. 

• To tender, procure and manage contractors, consultants or advisors required and ensure 

they deliver timely, high quality and cost effective work. 

• To review regularly ongoing contracts to ensure the charity receives cost effective and 

high quality services. 

• To ensure an effective marketing, brand and communications strategy with supporting 

policies and guidelines is in place and applied across the group. 

General 

• To promote and support the achievement of the charity’s mission, goals and values as set 

out in the strategic guidelines. 

• To act as a positive ambassador for the charity at all times. 

• To maintain a high standard of probity in professional, human resource and financial 

matters, maintaining good relations with colleagues and external partners and to act in 

accordance with the charity’s code of conduct. 

• To uphold and promote equality and diversity and the value of lived experience. 

• To have due regard to safeguarding and health and safety issues. 

• To undertake any other duties as may reasonably be required. 

 

This job description is not contractual and is liable to change over time. 

 

This job description is not an exhaustive document but is a reflection of the current position.  Details and 

emphasis may change in line with service needs and after consultation with the post holder. 
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Person Specification 

Attribute Essential Desirable 

Qualifications ◼ Member of Chartered Institute of 

Marketing 

◼ Chartered marketeer 

Experience ◼ A track record of operating effectively at 

a senior level in an organisation of a 

similar scale 

◼ Demonstrable experience of developing 

and implementing marketing strategy 

and brand management 

◼ Experience of sales and/or marketing 

budget development, management, 

and reporting  

◼ Experience of leading digital innovation 

and strategy, including developing 

digital platforms and solutions to 

maximise engagement and 

performance 

◼ Experience of managing and leading 

organisational change, particularly with 

a growth agenda 

◼ Exemplary leadership skills – 

demonstrating the importance of 

inclusion and managing through 

collaboration 

◼ Experience of media 

and PR 

◼ Experience of 

fundraising 

◼ Experience of the care 

sector 

Skills & Knowledge 

 

◼ Evidence of ability to operate at a senior 

level in more than one sector or 

industry 

◼ Proven ability in strategic thinking and 

problem solving 

◼ Commercially astute, with an ability to 

think analytically and focus on key 

issues 

◼ Proven ability to work with other senior 

colleagues to develop and deliver 

corporate strategies 

◼ Excellent planning and organisational 

skills including project planning, 

prioritisation and time management 

◼ Excellent ability to define requirements 

and to manage the delivery by 

contractors 

◼ Excellent ability to prepare and present 

accurate data, analytical reports and 

other documents and present them in 

forms suitable for professional and lay 

audiences 

◼ Creative and/or design 

skills 
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◼ Strong intellectual and critical analysis 

skills 

◼ Leadership skills to motivate, guide and 

develop staff to achieve high 

performance in line with strategic goals 

and priorities 

◼ Hands on and visible in the organisation 

to support the need for change, 

development and growth of the charity 

◼ Proficient in the use of CRM systems, 

Microsoft Office etc. 

Communication ◼ Excellent communications skills with the 

ability to engage and inspire the Board, 

SMT colleagues and the outside world 

◼ Ability to teach and coach non specialist 

staff in the skills they need to 

communicate effectively 

 

 

Additional Details 

 

Location Myland Hall, Colchester 

Salary c£70,000 

Benefits 7% employer pension contribution, 33 days annual 

leave plus Bank Holidays, plus 2 wellbeing days 

Contract Full-time, ongoing 

Team/Department  Senior Management Team 

Responsible to Chief Executive 
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How to Apply 

To apply, please submit a CV along with a covering letter setting out your interest in the role and 

summarising how you meet the essential Qualifications and Experience criteria outlined in the Person 

Specification.   

Closing date for applications: Monday 6th June 2022 

The preferred method of application is online at www.berwickpartners.co.uk/85948  

If you are unable to apply online please email your application to response.manager@berwickpartners.co.uk  

All applications will receive an automated response. 

All candidates are also requested to complete an online Diversity Monitoring Form which will be found at the 

end of the application process.  

For detailed information on how we process your personal data, please review our privacy policy on our 

website https://www.berwickpartners.co.uk/privacy-policy/ 

In line with GDPR, we ask that you do NOT send us any information that can identify children or any of your 

Sensitive Personal Data (racial or ethnic origin, political opinions, religious or philosophical beliefs, trade 

union membership, data concerning health or sex life and sexual orientation, genetic and/or biometric data) 

in your CV and application documentation. Following this notice, any inclusion of your Sensitive Personal 

Data in your CV/application documentation will be understood by us as your express consent to process this 

information going forward. Please also remember to not mention anyone’s information or details (e.g. 

referees) who have not previously agreed to their inclusion. 

If you have any queries or would like more information in regard to this document, please contact: 

Sandra Hamovic – Sandra.hamovic@berwickpartners.co.uk  

http://www.berwickpartners.co.uk/
mailto:response.manager@berwickpartners.co.uk
https://www.berwickpartners.co.uk/privacy-policy/
mailto:Sandra.hamovic@berwickpartners.co.uk

